Anotacija petijjumam par Latvijas iedzivotaju mediju satura lietoSanas paradumiem

Pétijjuma meérki un galvenie rezultati latvieSu valoda

P&tijuma merki ir noskaidrot:

1) Kadus medijus un informacijas resursus lieto Latvijas
iedzivotaji un kapec?

2) Ka ir izmainijusies to iedzivotaju mediju un
informacijas resursu lieto$anas paradumi, kas lictoja
saturu, kas paslaik Latvijas teritorija ir ierobezots?

3) Kada ir iedzivotaju uztic€Sanas Latvijas medijiem un
mediju saturam.

Sabiedriba kopuma visbiezak tiek lietoti interneta
pieejamie informacijas resursi — socialie mediji un
interneta zinu portali, kurus vismaz reizi ned€la lieto
vairak neka tris ceturtdalas aptaujato Latvijas iedzivotaju.
Nozimiga loma ir arT tradicionalajiem medijiem, ka TV
un radio, kurus izmanto vairak neka 60% respondentu.
Popularakie mediji Latvijas sabiedriba:

Socialie mediji, ka Facebook, YouTube, kurus
vismaz reizi ned€la izmanto vairakums Latvijas
iedzivotaju;

Komercmediji, ka Delfi un TV3, kurus vismaz reizi
nedgla lieto vairak neka 40% péetijuma dalibnieku;
Latvijas sabiedriskie mediji. LTV vismaz reizi
nedgla lieto 47%, Latvijas Radio — 38%, savukart
portalu Ism.lv — 20% Latvijas iedzivotaju.
Sabiedriba kopuma pieaug uzticésanas medijiem, Sogad
visiem medijiem vErojams uzticéSanas reitinga kapums.
Uzticésanas reitinga Iideri ir Latvijas Radio, TV3 un
Latvijas Televizija. Tie ir vienigie mediji, kuriem uzticas
vairak par pusi Latvijas iedzivotaju.

Latvija veidotajam zinam latvieSu valoda uzticas divas
treSdalas (64%), informativi analitiskajam saturam
latvieSu valoda uzticas 59% péetfjuma dalibnieku.

Lidzigi ka ieprieks€jos petijumos kops 2021.g., ar1 Sogad
vairakums (59%) aptaujato Latvijas iedzivotaju noraidija
apgalvojumu, ka mediji un to saturs ietekmgjot vinu
personigo viedokli par dazadiem jautajumiem, vertibam,
notikumiem.

Sabiedriba picaug iedzivotaju skaits, kuri atzist, ka
viniem ir gruti atskirt uzticamu informaciju medijos no
nepatiesas (safabricétas, maldinosas). Ja 2021.-2023.g.
§adu respondentu aptaujas izlas€ bija apmeram tresdala,
tad Sogad vinu skaits jau ir palielinajies I1dz 44%.

To, ka socialajos medijos, ka, pieméram, YouTube,
Facebook, tiktu izplatits Latvija blok&to Krievijas mediju
saturs, ir pamanijusi 22% Latvijas iedzivotaju.

Veidus, ka turpinat izmantot blok&tos Krievijas masu
medijus, ir mekI&jusi 5% aptaujato Latvijas iedzivotaju un
vinu skaits Sogad ir mazaks neka 2022.-2023.g. legttie
rezultati varétu liecinat, ka sabiedriba mazinas interese
par Krievijas valsts mediju saturu. Bloketo Krievijas
masu mediju saturs vairakuma gadijumu tiek lietots
izmantojot YouTube.

Pétijjuma meérki un galvenie rezultati anglu valoda

The goals of the study are to find out:

1) What media and information resources are used by
residents of Latvia on a daily basis and why?

2) How have changed the media and information resource
usage habits of the residents, who used content, that is
currently restricted in Latvia?

3) What is the level of trust in media content for residents of]
Latvia?

In society as a whole, social media and Internet news portals
are the most frequently used information resources available
on the Internet, they are used at least once a week by more
than three-quarters of the surveyed Latvian population.
Traditional media, such as TV and radio, which are used by
more than 60% of respondents, also play an important role.
The most popular media in Latvian society:

e Social media, such as Facebook, YouTube, which are
used at least once a week by the majority of Latvian
residents;

Commercial media such as Delfi and TV3, which are
used at least once a week by more than 40% of the study
participants.

Latvian public media. LTV is used at least once a week
by 47%, Latvian Radio — 38%, while the portal Ism.lv —
20% of Latvian residents.

Trust in the media is growing in society as a whole, this year
there is an increase in the trust rating for all media. The
leaders of the trust rating are Latvian Radio, TV3 and
Latvian Television. They are the only media trusted by more
than half of the population of Latvia.

Two-thirds (64%) of population trust news produced in
Latvian, 59% of research participants trust informational and
analytical content in Latvian.

Similar to previous studies since 2021, this year also the
majority (59%) of surveyed Latvian residents rejected the
statement that the media and its content influence their
personal opinion on various issues, values, events.

There is a growing number of people in society who admit
that it is difficult for them to distinguish reliable information
in the media from false (fabricated, misleading). If in 2021-
2023 such respondents were about a third of the survey
sample, so this year their number has already increased to
44%.

The fact that the content of Russian media blocked in Latvia
would be distributed on social media, such as YouTube and
Facebook, was noticed by 22% of the Latvian population.
5% of surveyed Latvian residents have been looking for ways
to continue using the blocked Russian mass media, and their
number this year is lower than in 2022-2023. The obtained
results could indicate that the public's interest in the content
of the Russian state media is waning. Blocked Russian mass
media content is mostly consumed via YouTube.




Galvenas pétijuma apliukotas temas

Latvijas sabiedriskie mediji — lietoSana, uztic€Sanas,
priekSstati, satura veért§jums

Pétijjuma pasutitajs

Nacionala elektronisko plassazinas Iidzeklu
padome, Reg.Nr. 90000081852

Pétijuma 1stenotajs

Tirgus un socialo p&tijumu agentiira “Latvijas
Fakti”

Pétijuma istenoSanas gads

2024

Pétijuma finanséSanas summa un
finanséSanas avots

20°048.00 euro bez PVN;

Petijjuma Kklasifikacija

Sabiedriskas domas pétijums

Politikas joma, nozare

Masu informacijas (plassazinas) lidzeklu politika

Pétijuma geografiskais aptvéerums
(visa Latvija vai noteikts regions/novads)

Visa Latvija

Petijjuma merka grupa/-as

Latvijas pastavigie iedzivotaji vecuma no 16
gadiem

Pétijuma izmantotas metodes péec
informacijas ieguves veida:

Kvantitativas aptaujas veik$ana un datu analize

Kvantitativas pétijuma metodes:

1) aptaujas izlases metode

Aptauja tika veikta, izmantojot kombingtu datu
ieguves metodi: 75% interviju iegiitas, izmantojot
tie$as (personigas) intervé$anas metodi respondentu
dzives vietas un 25%, izmantojot datorizétas
telefonintervijas.

2) aptaujato/anketéto respondentu/vienibu

skaits

1522 Latvijas Republikas pastavigie iedzivotaji
vecuma no 16 gadiem. Izlase aprékinata, balstoties
uz jaunakajiem statistikas datiem par Latvijas
Republikas iedzivotajiem

Izmantotas analizes grupas (griezumi)

Respondentu dzimums, vecums, tautiba, izglitibas
limenis, ienakumu limenis uz vienu gimenes locekli
meénesT, nodarbinatiba, dzivesvietas regions,
apdzivotas vietas tips.

Pétijuma pasititaja kontaktinformacija

Viktorija Oglina, talr.: 67221848; e-pasts:
viktorija.oglina@neplp.lv;

Dace Balode, talr.: 67221848, e-pasts:
dace.balode @neplp.lv;

Aurélija leva Druviete, talr. 67221848; e-pasts:
aurelija.ieva.druviete @neplp.lv
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