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Anotacija petijjumam par Latvijas iedzivotaju prasmém un ieradumiem lietot tehnologijas
mediju pakalpojumu sanemsanai

Pétijjuma meérki un galvenie rezultati latvieSu valoda

P&tijuma merki ir noskaidrot:

1) noskaidrot Latvijas iedzivotaju prasmes un
ieradumus lietot tehnologijas mediju pakalpojumu
sanemsanai,

2) noskaidrot iedzivotaju informétibu par maksliga
intelekta pielietoSanu  medijos, iedzivotaju
prasmes patérét un pielietot maksliga intelekta
rikus.

v/ Aptaujas gaita iegltie rezultati liecina, ka Latvijas
sabiedriba  aktivi izmanto dazadas interneta
tehnologijas informacijas gusanas nolukos, aktivi
komunicg socialajos tiklos/medijos, tacu zinasanas un
tehnologiju lietoSanas prasmes vél nesasniedz
veélamo. Kopuma liclaka dala aptaujato Latvijas
iedzivotaju pozitivi vértgja savas interneta tehnologiju
lietoSanas prasmes (58%), sp&jas apgit un paterét
jaunas mediju un komunikacijas platformas,
tehnologijas un rikus (55%), prasmes uzstadit vai
konfiguret jaunu ierici (51%).

v"  Sabiedriba nav vérojama liela interese par Latvija
ierobezotu saturu interneta. EsoSos ierobezojumus ir
meginajusi apiet 7% iedzivotaju, gandriz visiem no
viniem (6%) tas ir izdevies.

v' Rundjot par maksliga intelekta izmantoS$anu,
sabiedriba valda piesardziba un rezervéta atticksme.
Bazas raisa informacijas uzticamiba, iesp&jamie
viltojumi, dezinformacija, manipulacijas, droSibas
riski. Sabiedriba nav vienota viedokla, kadu ietekmi
uz mediju vidi radis maksliga intelekta izmantoSana
ilgtermina.

v Valdo$a dala Latvijas iedzivotaju paslaik kritiski verte
savas zinaSanas par maksligo intelektu un ta
izmantoSanas prasmes. Savas zinaSanas par maksligo
intelektu ka kopuma sliktas raksturoja 68% aptaujas
dalibnieku, savas prasmes izmantot maksliga intelekta
rikus ka sliktas vert&ja 73% respondentu.

v’ Parliecino§i popularakais maksliga intelekta riks ir
ChatGPT, kuru paslaik jau izmanto 16% aptaujato
Latvijas iedzivotaju.

v Pétljuma rezultatus caurvij $adas tendences - jo gados
jaunaki, ar augstaku izglitibas Iimeni, finansiali
nodro$inataki ir respondenti, ka arT jo urbanizetaka ir
apdzivota vieta, jo lielaks ir to aptaujas dalibnieku
skaits, kuri sp&j apgiit un patérét jaunas mediju un
komunikacijas platformas, tehnologijas, tai skaita
maksliga intelekta rikus. Visos jautajumos lielako
parliecibu par savam zinaSanam un prasmém pauda
jauniesi vecuma Iidz 25 gadiem, finansiali
nodros§inatakie respondenti, ar augstako izglitibu, ka
ar1 Rigas iedzivotaji. Senioru (65 gadi un vecaki)
mérka grupa verojami zemakie interneta tehnologiju
lietoSanas raditaji, ka ar1 salidzinosi vajakas zinasanas
un prasmes tas izmantot.

Pétijjuma mérki un galvenie rezultati anglu valoda

The objectives of the study are:
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1) to determine the skills and habits of Latvia
residents to use technologies to receive media
Services;

2) to determine the awareness of residents about the
use of artificial intelligence (Al) in the media, the
skills of residents to consume and use artificial
intelligence tools.

The results obtained during the survey show that society
of Latvia actively uses various Internet technologies for
the purpose of obtaining information, actively
communicates in social networks/ media, but the
knowledge and skills of using technologies do not yet
reach the desired level. In general, the majority of]
surveyed Latvia residents positively assessed their skills
of using Internet technologies (58%), their ability to
acquire and consume new media and communication
platforms, technologies and tools (55%), and their skills
in installing or configuring a new device (51%).

There is not much interest in the public about content
restricted on the Internet in Latvia. 7% of residents have
tried to circumvent the existing restrictions, almost all
of them (6%) have succeeded.

When it comes to the use of artificial intelligence, the
public is cautious and reserved. Concerns are raised
about the reliability of information, possible
falsifications, disinformation, manipulation, security
risks. There is no common opinion in society about the
impact that the use of artificial intelligence will have on
the media environment in the long term.

The majority of Latvia residents currently critically
assess their knowledge of artificial intelligence and
their skills in using it. 68% described their knowledge
of artificial intelligence as generally poor, and 73% of
respondents rated their skills in using artificial
intelligence tools as poor.

By far the most popular artificial intelligence tool is
ChatGPT, which is currently already used by 16% of
surveyed residents in Latvia.

The results of the study are characterised by the
following trends - the younger, with a higher level of
education, more financially secure the respondents are,
as well as the more urbanized is the settlement, the
greater number of survey participants who are able to
acquire and consume new media and communication
platforms, technologies, including artificial intelligence
tools. In all questions, the greatest confidence in their
knowledge and skills was expressed by young people
under the age of 25, the most financially secure
respondents, those with higher education, as well as
residents of Riga. The target group of seniors (65 years
and older) has the lowest rates of use of Internet
technologies, as well as the relatively weakest
knowledge and skills to use them.




Galvenas pétijuma apliukotas temas

Tehnologijas mediju pakalpojumu sanemsanai —
zinasanas, prasmes, lietoSana

Peétijjuma pasutitajs

Nacionala elektronisko plassazinas Iidzeklu padome,
Reg.Nr.90000081852

Pétijjuma 1stenotajs

Tirgus un socialo p&tijumu agentiira “Latvijas Fakti”

Pétijuma istenoSanas gads

2024

Pétijuma finanséSanas summa un
finanséSanas avots

17°688.00 euro bez PVN

Pétijuma Kklasifikacija

Sabiedriskas domas pétijums

Politikas joma, nozare

Masu informacijas (plassazinas) lidzeklu politika

Pétijuma geografiskais aptvéerums
(visa Latvija vai noteikts regions/novads)

Visa Latvija

Petijjuma merka grupa/-as

Latvijas pastavigie iedzivotaji vecuma no 15 gadiem

Pétijuma izmantotas metodes péec
informacijas ieguves veida

Kvantitativas aptaujas veikSana un datu analize

Kvantitativas pétijuma metodes:

1) aptaujas izlases metode

Aptauja tika veikta, izmantojot kombin&tu datu
ieguves metodi: 75% interviju iegiitas, izmantojot
tieSas (personigas) intervésanas metodi respondentu
dzives vietas un 25%, izmantojot datorizetas
telefonintervijas.

2) aptaujato/anketéto respondentu/vienibu
skaits

1548 Latvijas Republikas pastavigie iedzivotaji
vecuma no 15 gadiem. Izlase aprékinata, balstoties uz
jaunakajiem statistikas datiem par Latvijas
Republikas iedzivotajiem.

Izmantotas analizes grupas (griezumi)

Respondentu dzimums, vecums, tautiba, izglitibas
Itmenis, ienakumu Itmenis uz vienu gimenes locekli
ménesi, nodarbinatiba, dzivesvietas regions,
apdzivotas vietas tips.

Pétijuma pasititaja kontaktinformacija
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andis.plakans @neplp.lv
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