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Anotacija pétijjumam: “Latvijas sabiedrisko mediju visaptveross sabiedriska labuma
izvértéjums par 2023.-2025. gadu”, iepirkuma identifikacijas Nr. SEPLP 2025/1

Pétijuma mérkis, uzdevumi un galvenie
rezultati latviedu valoda

Pétijuma mérkis, uzdevumi un galvenie
rezultati anglu valoda

Pétijuma mérkis:

1. Veikt visaptverodu sahiedriska
medija VSIA “Latvijas Sahiedriskais
medijs” {lidz 2025. gada 1. janvarim
VSIA “Latvijas Televizija” un VYSIA
“Latvijas Radio”) sabiedriska labuma
izvartéjumu par 2023.-2025. gadu
saskand ar SEPLP apstiprinato
Latvijas sabiedrisko mediju
sabiedriska labuma izvértéganas
metodologdiju.

2. Veikt izvertéjumu par sabiedriska
labuma kategorijam — “Sabiedriba”,
“Demokratija”, “Kultlra”, “Zindganas”,
“Radogums” un caurviju raditajiem -
“Kyalitite”, “Sasniedzamiba’,
“letekme”, “leguldito lidzeklu atdeve”
un izstradat ieteikumus sabiedrisko
mediju sabiedriska pasatijuma
pilnveidoganai nadkotné

Pétijuma uzdevumi;

1. lzvértét ikgadéjo sabiedriska labuma
iedzivotaju aptaujas rezultatus,

2. Veikt pétijumu par sabiedrisk
medija pregrammu un pakalpojumu -
“Latvijas Televizija”, “Latvijas Radio”
un vienotd interneta portala LSM.ly —
sabiedrisko labumu, izmantojot
ekspertu fokusa grupu diskusijas
metodi. Organizét fokusa grupu
diskusijas par katru sabiedriska
labuma kategoriju grupu -
“Sabiedriba un Demokratija”,
“Kultdra”, “Zinddanas un Radosums”,
ka ar visas diskusijas aplokot
caurviju raditajus — “Sasniedzamiba”,
“Kyalitate”, “letekme”, “leguldito
lidzeklu atdeve”.

3. Veikt pieejamo marketinga
kompaniju un sabiedriskc mediju
apkopoto sekundaro datu analizi, tai
skaitd par auditorijas sasniegSanu un
iesaisti, sabiedriska pasutijuma

Objective of the research;

1.

To conduct a comprehensive
assessment of the public value of the
public service media entity VSIA
“Latvian Public Media” (until 1 January
2025 - VSIA “Latvian Television” and
VSIA “Latvian Radio™} for the period
2023-2025, in accordance with the
public value assessment methodology
for Latvian public service media
approved by the National Electronic
Mass Media Council (NEPLP).

To conduct an assessment of the
public value categories - “Society”,
“Democracy”, “Culture”, “Knowladge”,
and “Creativity” — as well as cross-
cutting indicators - “Quality”,
“Accessibility”, “Impact”, and “Return
on Investment”, and to develop
recammendations for the future
improvement of the public service
media remit.

Research tasks.

1.

2.

To evaluate the results of the annual
public value survey of residents.

To conduct a research on the public
value of the public service media's
programmes and services - “Latvian
Television”, “Latvian Radio”, and the
unified online portal LSM.lv — using the
expert focus group discussion method,
To organise focus group discussions
for each group of public value
categories — “Society and Demaocracy”,
“Culture”, and “Knowledge and
Creativity”, while also examining the
cross-cutting indicators -
“Accessibility”, “Quality”, “Impact”, and
“Return on Investment™ in all
discussions.

To carry out an analysis of available
secondary data compiled by marketing
companies and public service media,
including data on audience reach and
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izpildi, k& arT kvalitates vadibu
{lémumi un atzinumi par sddzibam).

4, Sagatavot izvartéjuma gala zinojumu.

5. Prezentét galvenos rezultatus un
Secinajumus.

6. Apkopot un analizét pétijuma

rezultdtus un prezentét tos
Pastitajam.

Galvenie rezultati:

L5M lielda méra izpilda sabiedriska labuma
kategoriju “Sabiedriba”, “Demokratija”, “Kultdara”,
“Zind8anas”, “Radodums” izvirzitos mérkus.

Kategoriju “Sahiedriba” un “Demokratija” mérku
sasnieg3anai turpmak nepieciedams pilnveidot
viedok|u dazadibas atspoguloganu un paplaginat
piesaistito ekspertu loku. Nepiecieams turpinat
attistit analitiska un pétnieciska satura
piedavajumu. Svarigi nevairities no neértadm, t.s.
‘tabu’ témam, nevilcinaties ar £o0 tdmu
atspoguloganu. Sabiedriba jaturpina stiprinat
izpratne par demokratiju, tai skaita sabiedriska
medija nczimi un darbibu,

Kategoriju “Zind$anas” un “Radogums” mérku
sasnieg8anai jaturpina attistit t&ému un
apakétdmu daudzveidibu konkrétaja zinasanu
joma, atspogulot un analizét jaunakas tendences
(globali, lokali) un skaidrot, ko &1s tendences
nozimé iedzivotajiem, ka tas ietekmeé iedzivotaju
ikdienu. Svarigi véstit par sarezditam t&mam
viegli saprotama veida. Vairak pievérsties
finangu, tiesibu un tehnolodiju pratibas
attistianai sahiedriba.

Kategorijas “Kultira” mérku sasnieg$ana
ieteicams palielinat izglitojosa un analitiska
kultlras saturaipatsvaru piedavajuma, ka arl
plagak paradit kultiiras daudzveidibu, piem.,,
vairak pieveérsties starpdisciplinaram témam,
alternativiem kultlras notikumiem u.tml
Informéjot par kultlras norisém regionos, ieklaut
ari kritisko fokusu, analizét preblémas. leteicams
piedavat Lietuvas un Igaunijas kultdras zinas, lai
mérktiecigi attistitu Baltijas kultlrtelpas
vienotibas sajutu.

P&déjc gadu laikd samazindjusies radic un
televizijas auditorija, ne tikai LSM, bet tirgd
kopuma. Tikmér iesaiste jeb skatidanas un
klausidanas laiks LR un LTV ir stahils vai
pieaugoss, LSM portala auditorija ir stabila vai

engagement, the fulfilment of the
public service remit, as well as quality
management {decisions and opinions
regarding complaints).

4, To prepare the final evaluation report.
5. To present the main results and
conclusions,
6. To compile and analyse the study
results and present them to the Client.
Main results:

The Latvian Public Service Media largely achieves
the objectives set for the public value categories
of “Society”, “Democracy”, “Culture”, “Knowledge”,
and “Creativity”,

Achieving the objectives of the “Society” and
“Democracy” categories will require further
improvement in the representation of diverse
viewpoints and an expansion of the range of
engaged experts. Itis necessary to continue
developing the offering of analytical and
investigative content, It is important not to avoid
uncomfortable or so-called “taboo™ topics, nor to
delay their coverage. Efforts should continue to
strengthen public understanding of democracy,
including the role and functioning of public service
media.

Achieving the objectives of the “Knowledge” and
“Creativity” categories requires continued
development of diversity in topics and subtopics
within specific areas of knowledge, as well as the
reflection and analysis of the latest trends (both
global and local) and explaining what these trends
mean for the public and how they affect daily life,
Itis important to communicate complex issuesin a
clear and accessible manner. Greater attention
should he devoted to strengthening financial, legal,
and technological literacy within society,

Achieving the objectives of the “Culture” category
would benefit from an increased share of
educational and analytical cultural content within
the overall offering, as well as a broader
repraesentation of cultural diversity, for example
by placing greater emphasis on interdisciplinary
topics and alternative cultural events. When
reporting on cultural developments in the regions,
a critical perspective should alsc be included, with
attention paid to analysing existing challenges. It
is recommended to incorporate cultural news
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atsevidkos segmentos pieaugosa (piem., LSM+
auditorija, jauniesu auditorija vecuma 15-24 gadi).
leteicams turpinat attistit multiplatformu
stratégdiju, fokuséjoties gan uz funkcionalitati
(intereséjosa satura atragana, pamanisana un
érta parlakosgana), gan satura dazadibu
daudzveidigajai un fragmentétajai auditorijai.

from Lithuania and Estonia in order to
purposefully foster a sense of a unified Baltic
cultural space.

In recent years, radio and television audiences
have declined, not only for Latvian Public Service
Media hut across the market as a whole. At the
same time, engagement measured in listening and
viewing time for Latvian Radio (LR} and Latvian
Television (LTV) has remained stable oris
increasing. The audience of the LSM online portal
is stable or growing in certain segments {e.qg.,
LSM+ and the vouth audience aged 15-24). It is
recommended to centinue developing a
multiplatform strategy, focusing both on
functionality (ease of finding, discovering, and
navigating relevant content) and on ensuring
content diversity for a diverse and fragmented
audience.

Galvenas pétijuma aplukotas témas

Visaptvercss Latvijas Sabiedriskd medija (LSM)
sabiedriska labuma izvértéjums par 2023. - 2025.
gadu kategorijas “Sabiedriba’, “Demokratija”,
“Kultdra”, “Zindganas”, “Radosums”, ka arl caurviju
raditajos “Sasniedzamiba”, “Kvalitate”, “letekme”,
“leguldito lidzeklu atdeve”.

Pétijuma pasutitijs

Sabiedrisko elektronisko plagsazinas lidzeklu
padome (SEPLP), redistracijas Nr. 40900037388,
adrese: Meistaru iela 10 - 502, Riga, LV-1050

Pétijumaistenotajs

SIA ,TNS LATVIA”, redistracijas Nr.40003162446,
juridiska adrese; Kronvalda bulvaris 3-2, Riga, LY-
1010

P&tijumaistenoganas gads

20286, gads

Pétijuma finanséganas summa un
finansésanas avots

Kopéja summa ir 25640,00 eurc (divdesmit pieci
tOkstodi sedi simti ¢etrdesmit euro, 00 centi),
neieskaitot pievienotas vértibas nodokli

Sabiedrisko elektronisko pladsazinas lidzeklu
padome (SEPLP)

Pétijuma klasifikacija*

Padzilinatas ekspertizes pétijumi

Politikas joma, nozare**

Pilsoniskas sabiedribas un demokratijas politika
(Informacijas sabiedribas attistiba; Masu
infarmacijas (pladsazinas) idzeklu politika}
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P&tijuma geografiskais aptvérums

Latvija

Pétijuma mérka grupa/-as

Nav attiecinams

Pétijumaizmantotas metodes péc
informacijas ieguves veida:

1) tiesThu aktu vai politikas planosanas
dokumentu analize

Nav izmantots

2) statistikas datu analize

lzmantots

3) esodo patijumu datu sekundara analize

lzmantots

4} padzilinato/ekspertu interviju veik§ana un
analize

Nav izmantots

5} fokusa grupu diskusiju veik$ana un analize

lzmantots

6) gadijumu izpéte

Nav izmantots

7) kvantitativas aptaujas veik$ana un datu
analize

Nav izmantots

8) citas metodes (noradit, kadas)

Publiski piegjamo IEmumu un atzinumu analize no
tadam mediju pagregulacijas un to darbibu
uzraugosajam institdcijam ka Latvijas Mediju
étikas padome, Latvijas Televizijas un Latvijas
Radio étikas komisijas un Sabiedrisko elektronisko
pladsazinas ldzeklu padome (SEPLP) Ombuds

Kvantitativas pétijjuma metodes
(ja attiecinams):

Nav izmantots

1) aptaujas izlases metode

2) aptaujato/anketéto respondentu/vienibu
skaits

Kvalitativas pétijuma metodes
(ja attiecinams):

1} padzilinato/ekspertu interviju skaits (ja
attiecinames)

2) fokusa grupu diskusiju skaits (ja attiecinams)

S (devinas) fokusa grupu diskusijas ar ekspertiem




FIFTYSEEBLUE

Kronvalda bulvaris 3-2  T+371 67 09 63 00
Riga, LV-1010 E ths@tns.lv
Latvija

Izmantotads analizes grupas (griezumi)

Latvijas planoganas redioni, vecums, dzimums,
tautiba, valoda gimens, izglitiha, nodarbosanas,
iendakumu limenis (personigie, uz 1 cilvéku dgimena),
patéréta digitala satura veidi u.c.

Pétijuma pasatitaja kontaktinformacija

Sabiedrisko elektronisko plagsazinas lidzeklu
padome (SEPLP)

Sabiedrisko elektronisko plagsazinas lidzeklu
padomes priekssédétaja Sanita Upleja-Jegermane,
g-pasts: sanita.upleja-jegermane@seplp.lv.

Pé&tijuma autori** (autortiesibu subjekti)

SIA ,TNS Latvia”

Projekta vaditajs - Agnese Krecele
Eksperts - Ingrida Libora

Piezimes:

1. * Pétijuma klasifikacijas grupa atbilstogi Ministru kabineta 2013. gada 3. janvara noteikumu Nr.1
"Kéartiba, k&da publiska persona pasita pétijumus" |l nodalai.

3. ** Politikas joma un nozare atbilstogi Ministru kabineta 2009. gada 7.aprila noteikumiem Nr.300

"Ministru kabineta kartibas rullis” 3.pielikurmam.

4. *** Atbilsto8i pétljuma Tstenctaja sniegtajai infermacijai.
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